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AnHoranusi: CraThs TIOCBSIIEHA PA3BUTHIO JJIECKTPOHHOTO TypU3Ma B
V30ekucTane, KOTOPOE BHOCUT CBOM BKJIAJl B pa3BUTHE C(hephl YCIYr HE TOJBKO B
CTpaHe, HO U B MUPOBO#I skoHOMHKE. [TokazaHo, 4To 63 paboThl Hal TpolIeMaMu B
TypUCTUYECKON cdepe B Y30eKkucTtaHe, Mbl HE CMOXKEM YBEIUYHUTH MOTCHI[HAI
CTpaHbl. B kauecTBe MpUMEPOB Kak CTpaHa C Pa3BUTOM DJIEKTPOHHBIM TYPU3MOM
ObLTH MpuBeieHbl HHppacTpyKkTypa B chepe Typusma ctpad ACEAH. I'maBnas menpb
— pa3BUTHE YCIIYT B 3JIEKTPOHHOU cpepe uepe3 HEKOTOPhIE PEeCypCHI.

KarwueBble  ciaoBa:  TypusMm, 2nekTpoHHbli  TypusM, ACEAH,

IIyTEIIECTBEHHUK, UCIIAMCKUAN TYpU3M, TYPUCT, JJIIEKTPOHHBIE YCIYIH.

AHHOTauus: Ma3kyp makona HadakaT MamjaakaTUMH3Aa, OajKd, KaxOoH
UKTUCONMETHAA XaM XU3MaT KypcaTUIl COXAaCHMHHUHI PHUBOXKJIAHMILIHNIAa XHCCA
KYIIaaural IeKTPOH TyPH3HMMHH PUBOIAHTUPHUINTA GarHIIaHTaH. Y30eKHCTOHAA
Cal€xJMK coXacuJard MyaMMOJApHH Xall KuiaMmad TypuO, OW3 MamiIaKaTHUHT
cajloXusATHHM omupumra koaup sMacmu3. ACEAH wmamnakatiapu caiéxyimk
coxacuja 3-Typu3M HHGpaTy3WIMAacH PUBOKIIAHTAaH JAaBiaT cudaruaa KypcaTuiiam.
MakoJlaHMHI acocHMil Makcaau — MaBXyld pecypciaap OpKalu JJIEKTPOH

XU3MAaTJIapHUA PUBOKJIAH TUPHILLIUD.
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Kamur cysaap: tTypusMm, sinektpoH canéxyimk, ACEAH, caéxatuunap,

HCIIOMUI TypHU3M, CAUEXJIIMK, JIEKTPOH XU3MaTiap.

Abstract: The article is devoted to the development of e-tourism in
Uzbekistan, which contributes to the development of the services sector not only in
the country, but also in the global economy. It is shown that without work on
problems in the tourism sector in Uzbekistan, we will not be able to increase the
potential of the country. As examples of how a country with a developed e-tourism
infrastructure in the tourism sector were chosen ASEAN countries. The main goal
now is the development of electronic services through some resources.

Key words: tourism, electronic tourism, ASEAN, traveler, Islamic tourism,

tourist, electronic services.

Over the decades, tourism has reached and tried to become one of the fastest
growing sector of economy in the world. New destinations, places and touristic
entertainments have been developed in order to reach high level of growth in the
country’s economy. Today, the business volume of tourism equals or even exceeds
oil exports, food or automobile markets.

According to WTTC (World Tourism&Travel Council) contribution of
tourism and travel to world GDP increased rapidly over the last years. In 2016, it
endowed US$2.3 trillion and 109 million jobs worldwide, overall sector contributed
US$7.6 trillion to global economy and supported 292 million jobs which was 10,2
% of world’s GDP. Tourism sector is export sector, where international tourist
spends money in foreign countries. In conformity with WTTC, tourism sector
accounted almost 30 % of world services exports. It was high growth in direct
Tourism and Travel GDP in 2017*. South East Asia and South Asia was fastest
growing world regions with growth of around 6,5-7%, whereas Central Asian

countries growth was 2,8 %. According to World Travel and Tourism Council, rapid

L ASIA Tourism Trends, 2016 Edition, World Tourism Organisation (UNWTO) and Global Tourism
Economy Research Centre (GTERC)
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growth was seen in tourism developed countries such as Thailand (10,7 %) ,

Philippines (8,9 %), Singapore (8,7 %) and Indonesia (5,8%). These countries are
some of the countries which saw their Travel and Tourism sectors outperform the
general economy most importantly. For instance, 32,529,588 tourist travelled to

Thailand in 2016, where average each tourist spent US$ 150 per day.

Figure 1. Direct Tourism and Travel GDP Contribution Growth in 2017.

(World Travel and Tourism council, www.wttc.com)
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Moreover, with the ease on usage of the internet, planning a
travel had become one of the top reasons why people used the internet
for. In a 2007 study that was conducted by Dutton & Helsper?, they founded
out that the most searching activity done online was for planning a
travel.

E-Tourism makes use of ICT functions as well as the internet by several
tourism industries around the world to attract more tourist traffic and enhance

their tourist experience. E-Tourism makes this easier, faster and convenient. While
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choosing next destination, tourist can recall information or idea from internal

memory. If internal information is not enough, tourist will look for external
information from friends, relatives, internet, brochures and etc. This information is
very necessary while choosing a destination and planning ongoing activities during
the trip such as travel mode, attractions, location activities and lodging. Following is

given what factors will play main role while choosing destination.

Figure 2. Provisional 2011 data. 15000 + international tourists from 30+ markets
and visiting a destination for the first time. TRAVELSAT benchmarking survey,
2011.
As it can be seen from Figure 1, Information on the web takes high position on
decision making process of tourist, whereas old tradional ways of travel agency
recommendation, newspaper takes less percentage among them. Because of
technology, the travel industry can reach more people than it ever has before and as
a result travelers are younger, better informed and more tech savvy. According to
statistics by Statista, Vienna, there are around 60000 active travel related apps,
which can conclude that current travelers prefer and use mobile application rather
than other techniques of Tourism and Travel. Overal, 1 in 2 travelers used their
smartphones to make bookings. According to GOOGLE research, 70 % of travelers
with smartphone have done travel research on their mobile®. It is clear that mobile
can also be a great source to reach potential target. Moreover, official websites of
tourism department, social websites and touristic blogs will efficiently effect to
traveler’s decision making while searching for next destination.

Blogging as a way of promotion is considered as a cheaper marketing activity
than traditional advertising and many researchers have suggested that tourism blogs
are new and non-traditional way to help define the image of a destination or activity.

Moreover, it will effect to the mind of tourist, which  tourist will consider

® https://www.trekksoft.com/en/blog/65-travel-tourism-statistics-trends-for-2018
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blogger’s advices or travel advisor websites (Doris Schmalleger and Dean
Carson, 2007)*.

In the case of Uzbekistan, there are few numbers of blogs and promotions on

trip advisory websites comparing to Thailand or Singapore. They don’t encourage
bloggers or tourist to write about their experience or suggestions how to improve
tourism in the country. Uzbekistan Tourism agencies don’t pay attention about
online reviews or promotions which can be hardly seen their promotions on social
blogs or travel advisory websites. The blogs created for Uzbekistan  tourism are
mostly outdated and tourist can hardly get idea and excitement to travel to the
country. Moreover, most of posts written by bloggers are giving bad image about
the both country, because of bad comments. Comments or reviews on trip advisory
websites such as TripAdvisor.com or Lonelyplanet.com are very less or about bad
experience in the country. These bad comments or expressions will give bad image
about the country’s tourism which will led to demotivation of tourist to visit the
country. Potential tourists will have difficulty in getting information and ideas about
tourist attraction places from blogger’s or trip advisory websites while visiting to
Uzbekistan In general, it is obvious that there is less e-word-of-mouth about both
countries’ tourist attraction places and activities. For example, there are less
promotions or pop-up advertisements about Uzbekistan tourism on
Lonelyplanet.com or Tripadvisor.com, comparing to other developing countries
such as Singapore or Malaysia. Because of the factors which were mentioned
above, travel lovers don’t know much or don’t have any idea about Uzbekistan.
In addition, demand for leisure travel by Muslims is increasing in parallel
with the expanding Muslim population worldwide. Islamic Tourism is used for
travelers who want to accomplish religious observances or leisure voyage in
countries where Islamic religious rules needs to be considered such as halal or
Muslim-friendly tourism. Uzbekistan is known and considered as Muslim country,

where great Islamic philosophers such as Imom Al-Buxoriy, At-Termiziy,

“ Doris Schmalleger and Dean Carson, “Blogs in tourism: Changing approaches to information
exchange”, October 2007, Charles Darwin University, Australia

263



https://confrencea.org/

ICARHSE

International Conference on Advance Research in Humanities, Sciences and Education
Germany CONFERENCE
https://confrencea.org September 15t 2022
Nagshbandiy were born. However, from my personal practice, | can say that

minority of people in the world knows where Al-Buxoriy was born. In addition,
majority of Muslims are currently in Asia-Pacific region with number of
986,420,000 people in 2010°. In detail, Indonesia has highest number of Muslims.
Islamic tourism in Asia-Pacific region is well developed and appreciated by many
Muslim countries. For example, Halal Local app in Indonesia helps Muslim
travelers to find Halal food and restaurants, mosque, prayer spaces in the country.
Moreover, tourist can book hotel or restaurants by looking at menu and request halal
foods to be served. There are around 40,000 listing of halal restaurants, hotels and
homestays. Unfortunately, Islamic Tourism is not well developed in Uzbekistan.
There are less halal restaurants and pray rooms in main touristic destinations.
However, we have high capability to develop Islamic Tourism in our country.

In order to solve drawbacks which were given above Uzbekistan Tourism
authority need to do some improvement and changes in this sector. There are some
recommendations:

1. Formulating inexpensive intercity taxi system.

This allows tourists to travel in a cheap way. We can see some examples of
these in European countries, such as BLA BLA CAP. This system works in the
following manner: ordinary people having the same direction help passengers by
taking them to their address if it is profitable for them. These ordinary people may

be doctors, programmers, farmers etc.
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